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Program delivering

institution Modules to be completed

Semester

Strategic Management and Planning
1st N Financial Risk Management
University of Tehran
y Understanding the Behavioral Elements of
Marketing: Knowing Your Consumer

Change Management
2nd University of Tehran Large-Scale Project Management
Quantitative Decision-Making models

People & Organizations
Accounting for Decision Makers

d VUM —
3 Marketing in a Global Context
Operations management
4th VUM Ethical Research Issues

Final Project
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